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STRATEGIC PARTNERSHIPS

DRIVE VISITOR EXPERIENCES
2021 CITY GUIDE
Published annually, the Charlotte Ofﬁcial City Guide is
the ultimate resource for visitors and residents looking
to explore North Carolina’s largest city. Whether here
for business, to visit family or simply to have fun, this
essential city navigator is the ultimate guide for local
sporting events, hotels, new and landmark restaurants,
shopping, arts and culture, live music, breweries,
transportation and more. Your advertising helps tell the
stories of what makes Charlotte a compelling and special
destination. The City Guide delivers fresh content and
design, giving visitors and locals many reasons to discover
more. We look forward to partnering with you in 2021!

WHY ADVERTISE NOW?
We know the past year has been stressful, taking a
toll not only on your personal life but your business as
well. While our tourism industry will face a long road to
full recovery, traveler sentiment data is indicating that
openness to travel is beginning to rebound and people
are itching to get out and explore.
With this challenging time, comes a new opportunity
to reintroduce yourself to both visitors and residents
alike. Regional road trips are ranking high on the list
of visitors with travelers opting for closer-to-home
excursions as opposed to longer vacations. This road
trip mindset corresponds perfectly with the 250-mile
radius feeder markets where Charlotte sees as its
highest visitation – regional cities such as Atlanta,
Raleigh, Greenville/Spartanburg, Columbia and many
others.
The 2021 City Guide is an affordable way to let potential
customers know you are ready to safely welcome them
back and provides a platform that reaches hundreds
of thousands of people looking to experience all that
Charlotte has to offer.
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OF VISITORS
Advertising in the 2021 Charlotte City Guide connects you with
a valuable audience who injects billions into Charlotte’s visitor
economy each year. When visitors are making their travel plans,
make sure they don’t miss a thing…including you! Here’s a look
at who you’re connecting with by advertising in the guide:

43
median age

55%

45%

female

3.29

2.84

OVERNIGHT
VISITOR
PURPOSE
FOR TRAVEL*

DAYTRIP
VISITOR
PURPOSE
FOR TRAVEL*

AVERAGE TRAVEL
PARTY SIZE
(adults and children)

DAY TRIPPERS

Food and Drink

Nightlife

Attractions

Arts and Culture

Events

male

NIGHT AVERAGE
LENGTH OF STAY

16.6
MILLION

Shopping

$229/TRIP
average
day tripper
spend

53%
32%
15%
57%
46%
41%
13%

Come to Visit Friends and Relatives
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of Travel to Charlotte is for Single-Day Visits
Come for Leisure Activities
Come to Visit Friends and Relatives
Come for Business or Work-Related Travel

*Charlotte 2017 Visitor Research conducted by Longwoods International

THE POWER OF

VISITOR GUIDES
The 2021 Charlotte City Guide will be a comprehensive resource
for reaching new visitors and increased visitor spending.

83%+
of undecided travelers were inﬂuenced to choose a destination
after reviewing a visitor guide.

50%+
of respondents used a visitor
guide to plan their trip.

40%
used a visitor guide both prior
to and during their visit.

45%
spent more than 45 minutes
reading a visitor guide.

How did reading the
guide inﬂuence or
change the following
aspects of your trip?

17%
stayed longer

45%
added activities

50%
added attractions

24%

spent more money

53%
spent between 15 and 45
minutes reading a visitor guide.

*Visitor Guide study conducted by National Laboratory for Tourism & Ecommerce, Temple University, March 2014

TARGETED

DISTRIBUTION
CIRCULATION 250,000 PRINT COPIES
The 2021 Charlotte City Guide has highly effective and strategic
distribution channels with both in-market and out-of-market
locations. The publication has an extremely targeted paid strategy
that distributes to high-end retailers in the Charlotte market in
addition to grocery stores and select retailers in Atlanta,
Charleston, the Triad and the Triangle areas. The guide can also
be found in the Raleigh and Asheville airports.
Meanwhile, the CRVA utilizes the publication as the primary travel
information fulﬁllment piece for visitors at Visitor Info Center
locations, for Partners in Tourism to distribute at their individual
businesses, for group requests (i.e. meetings & conventions,
weddings, family reunions), North Carolina Welcome Centers
and more. Also the guide has a wide-ranging presence at Charlotte
Douglas International Airport, which welcomes tens of thousands
of visitors daily.
As travel planning habits have become increasingly digitally-centric,
the CRVA will ramp up promotion of the digital ﬂipbook format
as a primary “call to action” in destination digital advertising.
Available in digital format on desktop, laptop, tablet and mobile
devices. The online guide receives nearly 200,000 page views
annually. Your print ad appears in all digital editions, directly
linked to your website!

2021 NET RATES
WE WANT TO SUPPORT YOU!

DISPLAY AD SIZES

For 2021, we are offering our biggest discount ever:
25% off all net rates. Apply to rates below.
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Discount:

Inside Front Cover, Inside Back Cover,
Back Cover, Adjacent Table of Contents

Special
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GUARANTEED PLACEMENTS:

2021 NET RATES

Special

With a focus on food, the Let’s Dish section is a collaborated
effort between your business and our in-house editorial team.
Featured chefs will answer questions, and then a custom
advertorial will be crafted featuring your restaurant. Content
can range from recommendations for ﬁrst-time visitors to
the backstory and aesthetic of a restaurant. Maximum nine
advertisers total; half page per restaurant.

CHARLOTTE DINING GUIDE: $1,000
New this year! This affordable option gives restaurants the
opportunity to stand out in the dining directory section of the
Guide. There will be four small ads running down the side of
the page adjacent to the restaurant listings. Creative provided
by advertiser and should include photo background, logo and
no more than 8 words of copy. Maximum 8 advertisers total.

CUSTOM CO-OP:
These editorial-style sections feature destinations or
attractions under a common theme – selected at the
discretion of our in-house team. Professional copyediting
and design bring your experience to life in a customized way.
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\\ LET'S DISH

7TH
STREET
PUBLIC MARKET

AMÉLIE'S

FRENCH BAKERY & CAFÉ

7TH
STREET
PUBLIC MARKET

MARY JAYNE WILSON
Executive Chef and Operations Director

CHRIS CLOUDEN
Executive Director

MARY JAYNE WILSON
Executive Chef and Operations Director

\\ How does Charlotte or Southern culture play into your menu
planning and cooking? At 7th Street Public Market, we take pride
in vendors that emphasize high-quality, fresh and affordable food
from local farms and regional purveyors. We also call attention to
health and wellness values that inspire the market’s mission to “Do
Good by Eating Well.” Our vendors incorporate North Carolina
products into their menus in unexpected ways every day.

\\ What culinary trends do you want to see in Charlotte? I would
like to see the continued movement of supporting local farms and
products. There are so many advantages when you support local
businesses, and I think Charlotte is starting to really appreciate
‘shopping small.’

\\ How does Charlotte or Southern culture play into your menu
planning and cooking? At 7th Street Public Market, we take pride
in vendors that emphasize high-quality, fresh and affordable food
from local farms and regional purveyors. We also call attention to
health and wellness values that inspire the market’s mission to “Do
Good by Eating Well.” Our vendors incorporate North Carolina
products into their menus in unexpected ways every day.

\\ What culinary trends do you want to see in Charlotte? I would
like to see the continued movement of supporting local farms and
products. There are so many advantages when you support local
businesses, and I think Charlotte is starting to really appreciate
‘shopping small.’

\\ What makes your restaurant’s atmosphere unique? The market is
a gathering place for all Charlotteans, plus visitors from all around
the world, and our atmosphere reflects that. It’s fun and lively, with
a diversity of menu options. On any given day, you’ll see children
in strollers, business meetings, friends catching up — you name
it. We love to see this kind of energy as our guests embrace the
market as an authentic community gathering place.

\\ How does Charlotte or Southern culture play into your menu
planning and cooking? It is always fun to incorporate some type
of Southern inspirations into the French culinary world. For
example, our summer menu included a tomato, basil and pimento
cheese tartine. Customers loved it!
\\ What do you want your restaurant to be known for in the Queen
City? I want Amélie’s to be a place that anyone can expect and
enjoy high-quality French pastries time and time again. I also
want it to be a one-of-a-kind experience for both visitors
and locals.

19 \\ charlottesgotalot.com

\\ Describe your food and restaurant in three words.
Fresh, flavorful and unexpected
\\ What makes your restaurant’s atmosphere unique? The market is
a gathering place for all Charlotteans, plus visitors from all around
the world, and our atmosphere reflects that. It’s fun and lively, with
a diversity of menu options. On any given day, you’ll see children
in strollers, business meetings, friends catching up — you name
it. We love to see this kind of energy as our guests embrace the
market as an authentic community gathering place.
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RACING

INSIDERS

TOUR

your adventure by

Whether you are an outdoor enthusiast, an adrenaline junkie
or a selfie master, you will have plenty of opportunity to find
your perfect self in Mooresville. Find yourself on the beautiful
waters of Lake Norman, enjoying a peaceful paddle or cranking
up the energy surfing behind a boat. Get your heart racing at
GoPro Motorplex, where you can race your friends in karts that
reach up to 55 miles per hour. Capture a great selfie as you get
up close and personal with exotic animals at one of the animal
parks. Race fans will have the ultimate experience visiting the
shops of some of the industry’s most popular teams or diving
into racing history at one of the auto museums. Round out your
visit to one of the many craft breweries.

of Fame, then hop

EXPLORE +
UNWIND

MOORESVILLE
community.

RACE CITY USA

Whether your thrill comes from conquering mountains,
navigating whitewater rapids, skipping waves or trekking
through nature-filled trails, Charlotte invites you to
experience every kind of offering under the sun.

FUNNY BUS
COMEDY TOUR

THIRD PAGE: $1,667

HOTEL CO-OP: $1,000
The 1/6 formatted ad units include a property photo, location,

\\ What do you want your restaurant to be known for in the Queen
City? I want Amélie’s to be a place that anyone can expect and
enjoy high-quality French pastries time and time again. I also
want it to be a one-of-a-kind experience for both visitors
and locals.

LET’S DISH

888.902.6463

HALF PAGE: $2,500

\\ How does Charlotte or Southern culture play into your menu
planning and cooking? It is always fun to incorporate some type
of Southern inspirations into the French culinary world. For
example, our summer menu included a tomato, basil and pimento
cheese tartine. Customers loved it!
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129 Mecklynn Road, Suite C
Mooresville, NC 28117
877.661.1234
visitmooresville.com

FULL PAGE: $5,000

AMÉLIE'S

FRENCH BAKERY & CAFÉ

CHRIS CLOUDEN
Executive Director

\\ Describe your food and restaurant in three words.
Fresh, flavorful and unexpected

OFF

What better way is there to learn about a city than with
laughter? Let the Funny Bus – Charlotte’s only comedic city
tour – take you through Uptown and Charlotte's hip, cool
neighborhoods while a comedian tour guide tells you all about
the Queen City. Whether you are in town for a visit or as a
local, the Funny Bus can help you learn about the history and
all the fun places to go to. The bus passes both the Carolina
Panthers’ and Charlotte Knights’ stadiums, the NASCAR Hall
of Fame, Epicentre, public art and statues in Center City,
museums, theaters, cemeteries, favorite restaurants and bars,
historic neighborhoods and more! Guests can bring their own
beer and wine, sit back, laugh and learn. Public tours now run
seven days a week for single tickets or up to 75 guests. Large
groups can also book the entire bus for team-building events or
private parties. Charlotte’s history is rich, and the comedians are
hilarious. Don't miss this fun experience when in the Queen City.
704.659.3186
funnybus.net

CAROWINDS

42

Discount:

LET’S DISH $1,830

25%
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SPONSORED CONTENT
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ADVERTISING SALES
CRVA ADVERTISING SALES REPRESENTATIVE: BRANDY LARRICK
ADSALES@CRVA.COM / CHARLOTTESGOTALOT.COM

